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Abstract

The objectives of this research are as follows. To create a multiple regression equation
for forecasting factors affecting purchases, four factors were considered: the number of people
vaccinated, the number of times the product was produced (Warranty shot), the three suppliers.

and all 6 products.

The researcher used a hypothesis test using regression analysis. The hypothesis for this
research was based on statistical principles and hypothesis. They were compared according to
the regression analysis equations and ordered from the R square results from the high

probability hypothesis to the low probability hypothesis.

The results of the research showed that the hypothesis testing compared the R square
and P value, respectively, from the experiment with R square and P value with statistical
probability from the high probability hypothesis to the low probability hypothesis. The highest
Hypothesis using product regression analysis, number of people vaccinated, warranty shot in
result shot up to 0.1582. Can explained the opportunity to purchase products. The researcher
recommends that there should be variable data to have a high probability effect. and can

modify and apply the model in the future.

Keywords : Suppliers, Affecting purchases, Multiple regression
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